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of shoppers expected to find the healthy of shoppers actually found the healthy
candy in the candy aisle of the store. candy in the candy aisle of the store.

of stores had mixed shelving for their healthy candy sections, meaning the

o
3 4 (o) products are arranged in a top-to-bottom, or front-to-back strip and the
types of products change while you are looking from left-to-right.

55% of stores had healthy chocolates present.

What healthy chocolate brand(s) were present in stores?
Lily's
Justin's
Alter Eco
Unreal
Theo Chocolate

Hu Kitchen Gems

Little Secrets

LILYS LILYS

LESS SUGAR. SWEET LIFE” LESS SUGAR. SWEET LIFE~

517% 36%

of stores had Lily's at eye level, the of stores were most stocked with Lily's
most amongst healthy chocolate products, the most amongst healthy
brand competitors. chocolate brand competitors.

52% of stores had healthy sugar candies present.

What healthy sugar candy brand(s) were present in stores?

Smart Sweets
Yum Earth
Golly Lolli's
Lily's
Fruit-tella

Cocomels

of stores had Smart Sweets at eye of stores were most stocked with Smart
level, the most amongst healthy sugar Sweets products, the most amongst
candy brand competitors. healthy sugar candy brand competitors.

8 (y of shoppers felt Justin's had the best store placement and 3 ﬁi' ’
2 O overall attractiveness compared to all healthy candy brands. “

eRetD

of shoppers usually prefer healthy candy of shoppers are willing to pay more for
products over traditional candy products. healthy candy products.
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